
             DEL SET AL STREAMING: ECOSISTEMAS DE PRODUCCIÓN 
AUDIOVISUAL EN LA ERA DIGITAL

Selección de lecturas:

Poell, T., Nieborg, D. B., & van Dijck, J. (2019). Platformisation. Internet Policy 
Review, 8(4). https://doi.org/10.14763/2019.4.1425
https://doi.org/10.14763/2019.4.1425

Lotz, A. D., Lobato, R., & Thomas, J. (2018). Internet-Distributed Television 
Research: A Provocation. Media Industries Journal, 5(2), 35–47 (OA).
https://quod.lib.umich.edu/m/mij/15031809.0005.203/--internet-distributed-
television-research-a-provocation?rgn=main;view=fulltext

Lotz, A. D. (2017). Portals: A Treatise on Internet-Distributed Television. Michigan 
Publishing (OA book).
https://quod.lib.umich.edu/m/maize/mpub9699689/

Lobato, R. (2019). Netflix Nations: The Geography of Digital Distribution. NYU 
Press (Open Square OA).
https://opensquare.nyupress.org/books/9781479882281/

Waterman, D. (2001). Internet TV: Business Models and Program Content. arXiv 
(OA preprint).
https://arxiv.org/abs/cs/0109051

Starosta, J. A., Izydorczyk, B., & Lizińczyk, S. (2020). Understanding the 
Phenomenon of Binge-Watching—A Systematic Review. International Journal of 
Environmental Research and Public Health, 17(12), 4469 (OA).
https://www.ncbi.nlm.nih.gov/pmc/articles/PMC7345156/

Ort, A., Wirz, C. D., & Hilligoss, B. (2020). Is binge-watching addictive? Measuring 
psychological symptoms and behaviors associated with binge-watching. 
Computers in Human Behavior Reports, 2, 100036 (OA).
https://www.ncbi.nlm.nih.gov/pmc/articles/PMC7287433/

Flayelle, M., Maurage, P., Billieux, J., et al. (2019). Overcoming the unitary 
exploration of binge-watching: A cluster analytical approach. Frontiers in 
Psychology, 10, 2897 (OA).
https://www.ncbi.nlm.nih.gov/pmc/articles/PMC6979831/

Hamilton, W. A., Garretson, O., & Kerne, A. (2014). Streaming on Twitch: 
Fostering participatory communities of play within live mixed media. (OA 
preprint).
https://ecologylab.net/research/publications/streamingOnTwitch.pdf



             DEL SET AL STREAMING: ECOSISTEMAS DE PRODUCCIÓN 
AUDIOVISUAL EN LA ERA DIGITAL

Koay, K.-Y., Lim, T.-M., & Cheah, C.-W. (2023). Understanding factors influencing 
viewers’ intention to continue watching Netflix series. First Monday, 28(6) (OA).
https://firstmonday.org/ojs/index.php/fm/article/download/12644/11026

EBU. (2011, rev.). Loudness recommendation R128 (OA).
https://tech.ebu.ch/docs/r/r128.pdf

EBU Tech 3341. (2014). EBU-TT Part 1: Subtitling format (OA).
https://tech.ebu.ch/docs/tech/tech3341.pdf

Library of Congress. (2020). Interoperable Master Format (IMF) — Sustainability 
of Digital Formats (OA).
https://www.loc.gov/preservation/digital/formats/fdd/fdd000540.shtml

Netflix. (2023). Timed Text Style Guide — English (General Requirements) (OA).
https://partnerhelp.netflixstudios.com/hc/en-us/articles/217350977-Timed-
Text-Style-Guide-General-Requirements

Hayes, L., et al. (2022). (Main)streaming English Dubs: A Snapshot of Netflix’s 
Anime Dubbing. Journal of Audiovisual Translation (OA).
https://discovery.ucl.ac.uk/id/eprint/10164165/1/11%2BHayes%2Bet%2Bal.
%2Blocked.pdf

Netflix. (2025). What We Watched: A Netflix Engagement Report — H1 2025 
(OA).
https://about.netflix.com/news/what-we-watched-the-first-half-of-2025

Nielsen. (2024). Streaming Unwrapped 2023: Streaming viewership goes to the 
library (OA).
https://www.nielsen.com/insights/2024/streaming-unwrapped-streaming-
viewership-goes-to-the-library-in-2023/

Media Rating Council. (2025). Accreditation of Nielsen’s Big Data + Panel 
national TV measurement (OA).
https://www.nielsen.com/news-center/2025/2025-the-media-rating-council-
accredits-nielsens-innovative-big-data-panel-national-tv-measurement/

Kaya, E., et al. (2018). Behavioral attributes and financial churn prediction. EPJ 
Data Science (OA).
https://epjdatascience.springeropen.com/articles/10.1140/epjds/s13688-018-



             DEL SET AL STREAMING: ECOSISTEMAS DE PRODUCCIÓN 
AUDIOVISUAL EN LA ERA DIGITAL

0165-5

BARB. (2025). Q1 2025 SVOD subscriptions data (OA).
https://www.barb.co.uk/news/barb-releases-q1-2025-svod-subscriptions-data/

Gomez-Uribe, C. A., & Hunt, N. (2016). The Netflix Recommender System: 
Algorithms, Business Value, and Innovation. ACM TMIS (OA PDF).
https://dl.acm.org/doi/pdf/10.1145/2843948

Covington, P., Adams, J., & Sargin, E. (2016). Deep Neural Networks for YouTube 
Recommendations. RecSys ’16 (OA).
https://research.google.com/pubs/archive/45530.pdf

Netflix Tech Blog. (2017). Artwork Personalization at Netflix (OA).
https://netflixtechblog.com/artwork-personalization-at-netflix-c589f074ad76

Netflix. (2021). Top 10 on Netflix: metodología y listas semanales (OA).
https://about.netflix.com/news/top-10-things-about-Netflix-top-10

TikTok. (2020–). How TikTok recommends content (OA).
https://support.tiktok.com/en/using-tiktok/exploring-videos/how-tiktok-
recommends-content

Lotz, A. D. (2014). The Persistence of Television. Flow Journal (OA).
https://www.flowjournal.org/2014/01/the-persistence-of-television/

McMurria, J. (2005). Broadcasting Is Dead, Long Live Broadcasting. Flow Journal 
(OA).
https://www.flowjournal.org/2005/12/broadcasting-is-dead-long-live-
broadcasting/

Chalaby, J. (2023). The streaming industry and the platform economy: An 
analysis. (OA preprint).
https://openaccess.city.ac.uk/31306/15/chalaby-2023-the-streaming-industry-
and-the-platform-economy-an-analysis.pdf

Nielsen, R. K., & Fletcher, R. (2023). Comparing the platformization of news 
media systems: A cross-country analysis. (OA preprint).
https://ora.ox.ac.uk/objects/uuid:a43eb005-d1be-4b25-b347-5ecfe2957f4a/
files/r9g54xj55k



             DEL SET AL STREAMING: ECOSISTEMAS DE PRODUCCIÓN 
AUDIOVISUAL EN LA ERA DIGITAL

Nieborg, D. B., & Poell, T. (2018). The platformization of cultural production. (OA 
preprint).
https://pure.uva.nl/ws/files/31895348/The_platformization_of_cultural_produc
tion.pdf


	DEL SET AL STREAMING: ECOSISTEMAS DE PRODUCCIÓN AUDIOVISUAL EN LA ERA DIGITAL

